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Abstract. The paper covers the problems of teaching a course of English for Specific Purposes for students ma-
joring in tourism in higher educational establishments (HEIs) in Ukraine. Communicative competence is a part of a
professional competence of specialists in the field of tourism. In Ukraine successful tourism industry development and
the increasing flow of international tourism substantiates the stakeholders’ demand for improving tourism industry
employees’ knowledge and skills of English for Specific Purposes, namely their communicative competence in tourism
English. Consequently, tourism ESP teaching methodologies and materials in HEIs in Ukraine need further improve-
ment in order to correspond to the educational and qualification requirements and the stakeholders’ demand. The ob-
tained results contribute to the improvement of needs analysis of learning tourism English and tourism ESP course
development in HEIs. Needs analysis is covered in terms of its importance and content as the first step to successful
ESP course development. Communicative competence in tourism English is considered according to its three compo-
nents: the linguistic (the knowledge of and the ability to use lexical elements, grammatical resources, perceive and
produce the language in particular contexts orally, in writing and reading), the discourse (actual usage of English in
the specific conditions in which communication takes place) and the intercultural (deal with specific professional situa-
tions in a diverse social and cultural context). Integration of the development of “soft skills” into ESP lessons has been
substantiated. Having analyzed the concept of communicative competence in tourism English, course development
peculiarities have been considered.

Key words: tourism managers, communicative competence, tourism English, ESP, teaching in higher educa-
tional institutions.
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TEHJIEHIIII PUHKY ITPAIII Y CO®EPI TYPU3MY B YMOBAX
€BPOIHTEI'PAHIMHUX ITPOLECIB

Anomayin. Typusm € 00HI€EI 3 NEPCHEKMUBHUX 2aNY3€U eKOHOMIKU. [HMEHCUBHUTI PO3GUMOK MYPUCIUYHOL
chepu 6 Ykpaini 6 ymosax 2n100anizo08aH020 €KOHOMIUHO20 NPOCMOPY, IHMEHCUBHUX Npoyecié inmezpayii Mmidxic
CYUACHUMU NIONPUEMCMBAMU DI3HUX KpaiH ceimy  00YyMOSMO€E HeoOXIOHICmb NIO2OMOBKU BUCOKOKBANIQIKOBAHUX
MeHeddcepie mypusmy, AKi 80710010Mb YMIHHAMU epekmusno 30ilicHiosamu npogeciline iHUOMOBHe CNIAKYS8AHHS |
SAKICHO PO36USAMU MIJDICHAPOOHe Chiepodimuuymeo y cgepi mypusmy. ¥ cmammi poszenadacmocs npobnema po3pooxu
ma imMnenenmayii Kypcy aHeniucbkKoi Mou 3a npoghecitinum Cnpsamy8anHam Osi MauOymuix gaxisyie mypucmuunoi
eany3i y GUWUX HABUANLHUX 3aKAadax oceimu 6 Yxpaini. Possumox mypusmy 6 Yxpaini 3anedxcumsv 6i0 HusKu
Gaxmopis, 6 momy yucni i 6i0 axocmi pobomu Paxisyié canysi, WO NOACHIOE 3aNUM CMEUKX010epi8 Ha Gaxieyis, sKi
30amHi  npayloeamu Yy MINCHAPOOHUX KOMEPYIUHUX I NpoQeciiHux CRilbHOMAX, e@eKmugHo IMNIeMEeHmy8amu
KOHYEeMNYanvhi piutents i SKICHO GUKOHY8AmMU NOCMABAEHI Npoecilini 3a60aHHs, GKIIOUAIOYU NUCLMOBY MA YCHY
KOMYHIKayito y yu@poeomy i mpaouyitinomy Gopmamax. 32i0HO 0C8IMHbO-KEANIDIKAYIIHOT XaApaKkmepucmuxu,
AH2NIOMOBHA KOMYHIKAMUBHA KOMNEeMEeHMHICMb — Ye CKAa008a Npoghecilinoi komnemenmuocmi gaxieys mypucmudHoi
eanysi. Ananiz ocmaHHix 00CHIOdCeHb, NYONIKAYill Ma HA6HO20 HABYAILHO-MEemOOUuHe 3abe3neyeHHss OUCYUNIIHU
«Aneniticoka mosa 3a npoghecitinum CAPAMYSAHHAMY» OAs (Haxieyie MypucmuyHol 2any3i aKmyanizye nooaibiie
BUBYEHHSI NUMAHHA aHATIZY nompeb 3000y6auie ocgimu cneyianvHocmi « Typusm» i 600CKOHANEHHS MAKO20 KypCy HA
OCHOGI aHANi3y KOMNOHEHMI8 KOMYHIKAMUSHOI Komnemenmuocmi gaxisyie mypucmuunoi eanysi. Ananiz nomped — ye
OCHOBHUL eman po3pOoOKU KYpCy aH2RIUCbKOI MO8U 30 NPOQeciliHuM CRPAMYBAHHAM, OCKIIbKU O0A€ MOJNCIUGICMD
3a6e3neuumu HANeNCHi Ha8UAIbHO-MeMmOOUYHI Mamepianu 01a epeKmugHo20 po38UMKY KOMYHIKAMUBHUX YMIHb ) cdhepi
YyumanHs, nucbma, ayoiloeanus ma ycHozo moeienus. Ha yvomy emani ecmanogmoemvcs 36’130k Midc yinbosumu
npogeciunumu cCumyayisimu MoGIeH s, udamu i opmamu npogeciunoi KOMYHIKAMUeHoi JisLIbHOCHI, 3anumamu 8io
Pob6OmMOo0asyie, BUMO2AMU PEIOHALHO20 MYPUCIMUYHO20 PUHKY | 3micmom Kypcy. Cneyuixy pobomu Haod po3eumkom
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KOMYHIKAmMueHoi Komnemenmuocmi 3000yeauie oceimu cneyianbHocmi « Typusmy» po3eisiHymo 3 MOUYKU 30Dy
KOMNOHEHMI8  KOMYHIKAMUBHOI  KOMNEMEHMHOCMI.  JIHeGICMUYH020, OUCKYPCUBHO20 MA  COYIOKYIbIMYPHOZO.
JlinegicmuyHuil KOMNOHEHM KOMYHIKAMUGHO! KOMNEeMEeHMHOCMI 3a0iI0€ BUBYEHHS NPODECIIHO-0PIEHMOBAHOI IeKCUKU,
SPAMAMUYHUX eleMeHmi8 i pecypCis, ceMaHmMuKu, CRPUHAMmMA i NPOOYKYBAHHA MOGU 8 YCHIU I NUCbMOBIl Popmax.
Juckypcuenuii komnonenm nepedbauac pobomy HAO MHSGICIMUYHUMYU QYHKYIAMU, CIPAMeiamu, CRUIAMU MOwo, 3
Memoro 30iUCHeHHA KOMYHIKayii 8 pedlbHUx cumyayiax npogecitinozo 63aemooii, 8i0N08IOHO 00 KOHKpemHOi Memu,
cumyayii i obcmagun, npu AKUX GI00Y8AcmMbCs  CRIIKY8auHA.  Bpaxyeamms coyiokynemypnoco Komnonewmy
KOMYHIKAMUHOI KoMnemeHmHocmi  3abe3neuye YMIHHA 63AemMo0iamu Y neHiu npogeciuni cumyayii y
PDIBHOMAHIMHOMY COYIOKYIbIMYPHOMY KOHMEKCmi I nepeddauae O0CB0EHHs BIONOBIOHUX JIHSGICMUYHUX MApKepie i
BUCTIOBTI08AHb. 3 Memow NiO8UUeHH KOHKYDEHMOCHPOMONCHOCHI, 8I0N0BIOHO 00 UMO2 CYYACHO2O0 DUHKY Hpayi i
npoyecis enodanizayii, inmezpayii, MOOLILHOCMI, POUUPEHHS IHPHOPMAYIUHO20 NPOCMOPY MA IHMEHCUBHO20 PO3GUINKY
MEeXHON02IU, AKMYalbHUM € IHme2pyeamu POPMYBAHHS «M AKUX HABUKIBY V KYpC IHO3eMHOI MO8U 3a npogecilinum
CNpAMYBAHHAM O MauOymuix @axisyie mypucmuunoi eanysi. Ha cyyacnomy emani, 3 Mmemoiw adek8amuozco
Peazy8anHs Ha WEUOKO3MIHIOBAHI nompebu 2any3i ma yMoeu poOOmu HABYANbHUX 3aKIA0I6, OOYLIbHO 6800UmU
xkomnonenmu ICT cunabycy i 3abe3neyumu pobomy HAO VMIHHAMU «HABUAHHA 6NPOO0BdHC Hcummsy. Bionosiono,
3a0e3ne4yemvCsi OHOBNEHHS HABUAIbHO-MEMOOUYHO20 3a0e3neyentst, aKmueizayisi KOMyHIKAmMUueHux eudie pobomu Ha
3aHAMMAX, NOKPAWEHH AKOCMI HABUANIbHO2O cepedosuya i 8uby008yemvcsa cunadyc OUCYUNIIHU HA OCHOBI 8UMO2
KOMYHIKAMUBHO-KOMNEMEHMHICHO20 NIOX00Y.

Knrouosi cnosa: menedsicep mypusmy, KOMYHIKAMUGHA KOMNEMEHMHICMb, AHIMIUCLKA M0o8a Oisl haxieyie
MypucmuuHol 2any3i, aHenilicbKa Mo8ad 3a NPOQecitinum CHPAMYBAHHAM, BUWT HABYATIbHI 3AK1A0U OCEIMU.

Introduction. Nowadays tourism is an communicative competence, when English
intensively developing sector in Ukraine. teachers teach from texts without proper un-
Communication in tourism is of major im- derstanding of their subject-matter and apply
portance in order for tourism workers to be the available exersices, with often lack com-
fully prepared to fulfill all kinds of requests munication focus.
from their clients. English has been a global A course of Foreign languages for fu-
language of contact and a means of communi- ture tourism industry workers should be based
cation between international entities, academ- upon the competences, necessary for the ef-
ic, commercial, professional communities. fective performance of their professional
Thus, knowledge and skills in ESP (English tasks. An important element in the formation
for Specific Purposes) is a part of a profes- of the tourism student's foreign language
sional competence of tourism workers, which professional competencies is mastering
is stated in the qualification requirements for English for Tourism skills in order to be
specialists in the field of tourism industry [3]. competitive and profound on the global
ESP competence provides the means for in- tourism market [10]. According to national
tensive development of Ukrainian tourism standards the level should be B2+, which is
industry by increasing the flow of internation- stated in educational curricula requirements
al tourism. Hence, it is an important task to for non-linguistic specialties and tourim ma-
prepare future specialists of tourism industry jors [1]. Currently ESP teaching and learning
to work in a highly competitive international needs further improvement in order to corre-
market by effective formation of the key spond to the educational requirements, the
competences in tourism English and “soft stated goals and the stakeholders’ requests.
skills” during their studies in higher educa- Thus, it is to the point to consider the effi-
tional institutions. ciency of current state of ESP teaching for

Problem Statement. Communication future tourism industry workers in higher ed-
skills are crucial for successful tourism indus- ucational institutions (HEIs) in Ukraine, to
try development [20]. Various types of tour- contribute to needs analysis of learning tour-
ism are developing intensively in Ukraine but ism English and to improve course materials
the industry still lacks experience. Stakehold- and teaching methods respectively.
ers are currently searching for employees who Latest Researches and Publications
possess both a high level of “hard skills” and Review. The study is of significance, since
are able to communicate effectively in order teaching ESP courses has been widely ex-
to implement conceptual decisions and per- plored by the researchers in Ukraine
form a wide range of professional tasks, in- (Vasylyshyna, N. (2020), Koval L.O. (2021),
cluding digital, traditional, oral and written Danyliuk V. (2021) and worldwide (Gandin,
communication, interpretation and translation S. (2013), Cuic Tankovic, A., Kapes, J.,
of official and business relevant content. Benazi¢, D. (2023), Maican, M. (2014).
However, currently available ESP courses However, the investigations have mostly
usually neglect the development of learners’ focused on the general aspects of ESP teach-
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ing and course development and specific
types of communication skills in tourism Eng-
lish require further region specific investiga-
tion, taking into consideration constant
changes in skills’ requirements in the modern
tourism workplace.

Hence, the aim of the research is to
contribute to the coverage of communication
competences and skills of tourism focus,
improve the development and teaching of
ESP courses in HEIs according to the current
requirements of the tourism industry. Good
competences of ESP is the basis for enhanc-
ing the level of future specialists in the field
of international tourism in Ukraine.

Results. ESP is the use of English for
specific purposes based on the learners’
needs. It develops from a needs analysis
which aims to specify what exactly students
have to do through the medium of English in
terms of the work or specialist studies they
are involved in [19]. Dudley-Evans and St
John [9] characterizes an ESP course with
absolute and variable characteristic. Absolute
characteristics of the course include meeting
specific needs of a learner; relevance of its
content to a particular discipline, occupation
and activities; making use of the underlying
methodology and activities of the disciplines
it serves; and being centered on the language
(grammar, lexis), skills, discourse and genres
appropriate to these activities. Its variable
characteristics are the following: it may be
related or designed for specific disciplines; it
may use a different methodology from that of
general English; and it is generally designed
for intermediate or advanced learners [9].

ESP theoretics consider needs analysis
the most significant stage of ESP course de-
velopment. In order to develop curricula of
quality, developers must have valid
information on which to base their curricular
decisions [11]. First of all, a student needs
analysis should be performedin order to
ensure proper type of learning materials.

ESP is goal directed and the learners are
learning the English language because they
need, or will need, to use English in their
professional or academic lives. Thus,
education and qualification caracteristics of a
certain tourism specialty must be analyzed
and the opinions of various stake-holders,
learners, teachers, and experts should be taken
into account.

Learning materials on vocabulary
areas should be based to meet students' future
professional needs as well as build their
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academic vocabulary [6]. A connection
between the analysis of the target situation
and the content of the ESP course should be
drawn. Then it is possible to select
theoretical language to identify the
linguistic features that the learners need.

It should be taken into account that
communication in tourism involves face-to-
face communication with clients, colleagues,
managers, partners, participation in forums
and meetings, presentation in public events,
advertising campaigns, workshops as well as
communication through using technologies,
such as the Internet, telecommunication, so-
cial media, blogging, email correspondence,
working on databases, reports, portfolios,
brochures etc. Thus, communicative compe-
tence in reading, writing, listening and speak-
ing should be developed.

Communicative competence in Eng-
lish includes the following components: the
linguistic, the discourse and the intercultural
ones. [8].

The linguistic competence is a subject-
specific one and focuses on the basic elements
that together form a language, that is to say,
knowledge of and the ability to use the vo-
cabulary of the language, consisting of lexical
elements and grammatical elements (lexical
competence) and the grammatical resources
(grammatical competence), ability to deal
with the internal organisation of words (se-
mantic competence), perceive and produce
the language in particular contexts orally, in
writing and reading (phonological,
orthographic and orthoepic competences) [8].

When developing an ESP course for
tourism industry, vocabulary teaching should
involve teaching academic and profession-
specific terminology, phrases, word formation
elements, chunks, collocations, that is to say
“lexical words”, organized in semantic fields
and contextualized as well as "function
words" (such as determiners, pronouns,
prepositions, conjunctions, modal verbs, wh-
words), which make the connection between
lexical words and which are also part of
vocabulary [8].

As for the content of teaching materi-
al, it is generally covered in modern educa-
tional-methodological complexes, which are
available for teachers and students today due
to well-known publishing houses, including
English for International Tourism series
(Pearson Education Longman), the Oxford
English for Careers: Tourism series, the Eng-
lish for Tourism and Hospitality in Higher
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Education series (Garnet Education), Test
Your Professional English: Hotel and Cater-
ing (Pearson Education), English for the
Travel and Tourism Industry (CUP). These
books cover general topics, such as: travel-
ling, holidays, types of holidays, ways of
transportation, possible travel problems, in-
surance, eating out, booking accommodation,
money matters, employment in tourism indus-
try, tour guiding and operating, working with
clients, presenting tavel brochures and docu-
ments required etc.

Although these teaching materials are
of high quality, they should be adapted and
enriched according to the requirements of a
specific educational program and available
ESP course hours, students’ entry level of
language competence, possible large and mix-
ability groups etc. The peculiarities of region-
al tourism development (e.g. intensification of
cultural tourism, winter tourism in the Carpa-
thians, business tourism, medical tourism and
eco-tourism in western regions, peculiarities
of the available infrastructure, ongoing war
and post-war difficulties etc.) should be taken
into account. Hence, it is to the point to com-
bine the available course books with the mate-
rials provided by certain Internet resources,
e.g..  alison.com/learn/English-for-Tourism,
learnenglishfeelgood.com, esl-lab.com, eng-
lishformyjob.com, englishclub.com, business-
english.com, bbcenglish.com, onestopeng-
lish.com, or prepare tasks and activities based
on authentic materials taken from magazines
(AFAR, The Travel Magazine, Today's Trav-
eller, The Sunday Times Travel Magazine,
Euro Travel Magazine etc.), TV channels
(Travel&Living, The Travel Channel, TV
Touring etc), web-sites (culturalromtour.com,
unwto.org, romaniatourism.com), touristic
blogs, brochures, podcasts, personal work
situation experience etc [12]. The next com-
ponent to consider when developing an ESP
course for tourism industry is the discourse
one, or the pragmatic competence as it is re-
ferred to in  the Common European
Framework of Reference for Languages [8].
To know the language doesn’t mean a person
can communicate effectively. Thus, the de-
velopment of the discourse competence con-
tributes to the ability to understand and
express oneself effectively in the English
language. That is to say, it is the actual usage
of English, taking into account the specific
conditions in which communication takes
place.
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Teaching the discourse component of
the communicative competence in tourism
English may include working on various lan-
guage functions, for example, dealing with
clients’ requests and complaints, greeting in-
coming tourists, small talks at a reception, etc.
as well as the strategies applied for these lan-
guage functions [8], namely steps to be taken
and phrases to be said in order to apologize,
complain and so on. As a result, learners
should be able to be produce coherent and
logical oral and written communication using
relevant styles, language units, and strategies
according to certain goals and circumstances
in which communication takes place.

An intercultural component of the
communicative competence of tourism Eng-
lish is the knowledge and skills required to be
able to communicate effectively in a particu-
lar social context of language use. Hence, the
ESP course for tourism majors should aslo
teach the learners to deal with specific profes-
sional situation in a diverse social and cultural
context. Tourism workers, especially guides,
interpreters, entertainers, presenters, event
makers etc., deal with customers and partners
with diverse cultural backgrounds in their
professional activity and need to learn to use
the languge appropriately according to vari-
ous socio-cultural contexts. In addition, inter-
cultural competence helps specialists in tour-
ism marketing, advertising and public rela-
tions to develop high quality tourism products
for foreign clients. Thus, when developing an
ESP course for tourism major students, inter-
cultural studies and teaching appropriate lin-
guistic markers and expressions (separate
topics, sections or activities integrated into
certain lessons) should be included in order to
improve the quality of knowledge and skills
of future workers in the field of tourism in
Ukraine.

Together with intercultural compe-
tence, future tourism workers should know
and be able to apply “soft skills” in their pro-
fessional activity. These skills are of great
importance due to the processes of interna-
tionalization, globalization, activation of in-
ternational business and development of in-
formation-communication technologies in the
modern world [14]. Such skills include
working in a team, client-centered approach
to working with customers, presentation
skills, project management skills, ability to
solve problems, make decisions, work under
pressure and meet deadlines, readiness to
overcome challenges, attention to details and
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the quality of the work done, creativity, flexi-
bility, performing active listening and other.
“Soft skills” enable tourism workers to be
more effective in their professional activity
and improve their competitiveness at the job
market [20].

Based on the identified data, tourism
English course syllabus can be created and
evaluation procedures established to see the
successfulness of the ESP course for future
tourism industry workers. Its content and
teaching methodologies should be based on
needs analysis for tourism industry workers in
Ukraine and its specific regions and commu-
nicative approach should be applied, includ-
ing the implementation of its three main com-
petences: the linguistic, the discourse / prag-
matic and the intercultural ones. Teachers of
ESP courses for tourism majors should under-
stand that tourism industry is developing and
changing intensively and course design
should be a dynamic process. Hence, learners’
needs and resources may vary with time and
need certain improvement and adaptation.
Such an ESP course should also be process-
oriented in order to fully cover students’
needs, develop learners’ skills required to deal
with target professional situations as well as
“soft skills” and satisfy their cognitive needs.

Based on the above made conclusions,
it is important to implement communicative
classroom activities [16] in order to activate
learners' interests and confidence in working
on discussions, debates, presentation,
autonomy in reading and listening for specific
information, readiness to perform project
work and problem-solving activities, ability to
perform critical listening, reading and think-
ing and to produce coherent and logical
speaking according to the social and cultural
context in with the conversation takes place.
ESP teachers, who teach tourism English may
use a range of communicative activities, such
as presentation and project-based activities,
critical reading / listening tasks followed by
discussions organized in small groups, mind
mapping, abstract writing (tourist leaflets,
brochures, letters of request, booking, pack-
age tour ads etc.) and real-life on-the-job situ-
ation games etc.

Since specialists of tourism industry are
highly involved in multimedia environment
and their communication includes the use of
information technologies, the implementation
of ICT syllabus or its specific sections is en-
couraged. It helps to improve the relevance of
teaching materials, including multimedia, and
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methods (specific on-the-job situation activi-
ties) and provides communication practice via
ICT means and digital resources in reading,
listening, writing and speaking and corre-
sponds to tourism industry peculiarities [13].
Life-long learning skills and activities
should be encouraged and taught in the course
of tourim English teaching in HElIs, since the
branch is constantly developing and new
needs and demands are emerging. Life-long
learning is the ability of a professional to find
new information and aquire knowledge and
skills, develop and improve key competences
under various circumstances (forms, dura-
tions, levels, content, environment etc.)
[7]. That is to say, it is important to raise
awareness and teach to learn, improve and
develop through taking part in international
conferences, events, vocational training, tak-
ing online courses, reading up-to-date profes-
sion-oriented articles, blogs, advertisement,
watch videos, podcasts, TED lectures etc.
with further self-assessment and feedback. It
IS worth suggesting and teaching to use the
available tools, such as online courses
(MOOCs, Coursera, , EdX, MIT, iTunes U,
FutureLearn,  Udemy), lectures and
educational videos (TED, YouTube EDU,
Do Lectures, @Google Talks, Creative Live,
My Mind Expanding Documentaries List, My
Education Documentaries List, My Social
Media Documentaries List), online skills as-
sessment and portfolio (Degreed, Pathbrite,
Smarterer, Mozilla’s  Open  Badges,
LinkedIn), papers, podcasts, forums etc. (A
New Book Creator, Textbook Revolution,
Open Textbooks, Scribd, Slideshare, Creative
Commons Education, Open Study), online
libraries, educaaatttional tools (Learnist, Men-
torMob , Kibin, BBC Learning, Duolingo,
BBC Languages) and self-assessment tools
(Evernote, Feedly, Flipboard, Pocket, Diigo,
Google Apps, Toggl, MindMeister, Wunder-
list, Cojourneo, 43Things, Day Zero Project,
Everest App, RescueTime Pomodoro App).
Conclusions. Communicative compe-
tence is a part of a professional comtetence of
specialsts in tourism industry since English
has been the global language of contact be-
tween international entities, academic, com-
mercial, professional communities and spe-
cialists should be able to communicate effec-
tively in order to implement conceptual deci-
sions and perform a wide range of profession-
al tasks, including digital, traditional, oral and
written communication, interpretation and
translation of official and business relevant


https://www.diygenius.com/the-50-most-popular-courses-on-coursera/
https://www.edx.org/
http://ocw.mit.edu/index.htm
http://www.apple.com/education/itunes-u/
https://www.futurelearn.com/
https://www.diygenius.com/udemy-courses
http://www.ted.com/
http://www.youtube.com/education
http://www.dolectures.com/
https://www.youtube.com/atgoogletalks
http://www.creativelive.com/
https://www.diygenius.com/mind-expanding-documentaries/
https://www.diygenius.com/documentaries-on-the-future-of-education/
https://www.diygenius.com/documentaries-on-the-future-of-education/
https://www.diygenius.com/the-new-social-media-influencers/
https://www.diygenius.com/the-new-social-media-influencers/
http://degreed.com/
https://pathbrite.com/
http://smarterer.com/
http://openbadges.org/
http://www.linkedin.com/
http://www.textbookrevolution.org/index.php/Book:Lists/Subjects
http://smart.study/blog/1000-open-textbooks-and-learning-resources-for-all-subjects/
http://www.scribd.com/
http://www.slideshare.net/
http://creativecommons.org/education
http://creativecommons.org/education
http://openstudy.com/
http://learni.st/category/featured
http://www.mentormob.com/
http://www.mentormob.com/
http://www.kibin.com/
http://www.bbc.co.uk/learning/
http://duolingo.com/
http://www.bbc.co.uk/languages/
https://evernote.com/evernote/
http://www.feedly.com/
http://www.getpocket.com/
http://www.diigo.com/
http://goo.gl/i8lyf0
https://www.toggl.com/
http://www.mindmeister.com/
http://www.wunderlist.com/
http://www.wunderlist.com/
http://cojourneo.com/
http://www.43things.com/home/
http://dayzeroproject.com/
http://www.everest.com/
http://www.pomodoroapp.com/

36ipnux naykosux npauv TIATY imeni /Imumpa Momopnozo (exonomiuni nayxu) No2(46), 2022

content. Taking into account the intensive
development of tourism industry in Ukraine
and constant changes in skills’ requirements
in the modern tourism workplace, tourism
ESP teaching methodologies and materials in
(HEIS) need further improvement in order to
correspond to their educational and qualifica-
tion requirements and the stakeholders’ de-
mand.

ESP is goal directed and the learners’
needs analysis is the first and one of the most
important stages of course development in
order to ensure a proper type of learning ma-
terials for pracitisng communicative skills in
reading, writing, listening and speaking.
Communicative competence in tourism Eng-
lish includes the following components: the
linguistic, the discourse and the intercultural
ones. The linguistic competence is a subject-
specific and involves teaching the vocabulary
of the language, the grammatical resources,
the internal organisation of words, perceiving
and producing the language in particular con-
texts orally, in writing and reading. Teaching
the discourse component involves working on
various language functions and strategies ap-
plied for these language functions in order to
produce coherent and logical oral and written
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